
 

 

 

POSITION TITLE:   Director of Marketing & Communications  

REPORTS TO:    CEO or Director of Development, as needed 

FLSA STATUS:   Full-Time/Exempt 

LOCATION:    Seattle or Philadelphia 

 

Ideal Candidate: 

A dynamic marketing and communications strategist who is ready to be a leader in navigating 
and creating the next phase of a 16-year-old family services’ nonprofit to elevate the 
organization in communities throughout the US and Canada and achieve greater impact. 

Key Duties and Responsibilities: 

 Develop and implement an integrated strategic marketing & communications plan to 
strengthen and advance the organization’s brand; broaden awareness of our programs 
and priorities, increase the visibility of programs across key stakeholder audiences, 
successfully communicate our story and impact to enhance development, lead market 
research and planning; develop awareness campaigns, promotions, advertising and 
outreach, and manage Board of Trustees’ marketing committee to increase engagement 
and achieve measurable goals. 

 Analyze and lead branding efforts of the organization working with program and 
development teams to establish, communicate and enforce branding guidelines.  Duties 
include but are not limited to ensuring all partner organizations are adhering to brand 
standards and providing necessary collateral to successfully share the organization’s story 
and impact. Work with CEO on re-branding opportunities to maximize brand awareness 
and increase brand equity. 

 Keep all collateral and branding standards and guidelines current and fresh, and solicit 
and monitor all feedback periodically. Recommend and lead any required brand changes. 

 Lead all media, advertising and public relations efforts such as press releases and event 
promotion, including management of any agency or external partner relationships. 

 Successfully manage creation, collection, analysis and application of marketing and 
communications’ data, through utilization of both internal and external resources; provide 



monthly or quarterly and/or annual executive reports and create surveys and internal and 
external outreach to assist in the collection, analysis and presentation of data to executive 
team. 

 Successfully build a marketing team including management and development of 
marketing coordinator and marketing interns as well as any external providers. 

 Work closely with the director of development to develop and implement targeted and 
integrated marketing campaigns, implement strategic giving and annual appeals, and 
create and review partnership and sponsorship collateral as needed. 

 Support event management by collaborating on standards and best practices for events 
including review of run of show, honorees, speakers, event creative, talking points and 
public relations/media outreach. 

 Support marketing coordinator in management of strategy and content for web and social 
media channels. 

 Manage production of all communication vehicles including but not limited to Annual 
Report, Holiday Campaign, E-communications, blog entries, press releases and event 
collateral. 

 Proactively support partnership and foundation deliverables and initiatives in a timely 
fashion by providing any marketing and communications support and strategic direction.  

 Participate in proposal development as needed to help define marketing and 
communications deliverables for larger sponsorships. 

 Develop communication strategies that will broaden programmatic reach and deepen 
impact. 

Qualifications & Experience 

 5-10 years of successful experience in marketing and communications 
 Bachelor’s degree in marketing or related discipline required, Master’s preferred 
 Proficiency in: Adobe Creative Suite, Microsoft Office, SalesForce, Mail Chimp and 

PowerPoint as well as familiarity with website management (Expression Engine) and social 
media platforms 

 Working knowledge of all paid, earned and owned MarComm functions — creative, 
advertising, direct marketing, public relations and promotions.  Ideally have demonstrable 
experience with revenue generating, multi-channel fundraising campaigns. 

 Ability to effectively work with team members in various locations 
 Ability to multitask and work successfully within nonprofit budget constraints 
 Effective project manager who can produce results within project timeframes 
 Poised, self-motivated, results oriented, proactive, independent and hands-on innovator 

who requires limited oversight 
 Excellent communication, presentation and interpersonal skills 
 Corporate, nonprofit or combined industry background and well-rounded individual  



 A true team player who is collaborative, passionate about and willing to contribute 
directly to the organization’s mission 

 Confidentiality, honesty and discretion required 

 
Salary and Benefits 
Competitive, based on experience. We offer a generous benefits package with medical, dental, 
401(k) and flex spending plan. 
 
How to Apply 
Email resume and cover letter with (1) minimum salary range requirements, (2) approximate 
available start date, and (3) explanation of how you meet the required criteria to Jean Heflin 
Kane, HR Director at jean@moyerfoundation.org. Submissions missing any of these required 
items will not be considered. Thank you. 
 
THE MOYER FOUNDATION IS AN EQUAL OPPORTUNITY EMPLOYER. 
 
About The Moyer Foundation 
The Moyer Foundation is a public, 501(c)(3) non-profit organization with a mission to provide 
comfort, hope and healing to children and families affected by grief and addiction. Founded in 
2000 by MLB pitcher Jamie Moyer and his wife Karen, The Moyer Foundation supports 
thousands of children and families each year through its programs and services offered free of 
charge. Camp Erin® is the largest national bereavement program for children and teens grieving 
the death of someone significant in their lives. Camp Mariposa® is an addiction prevention and 
mentoring program for youth impacted by the substance abuse of a family member. The Moyer 
Foundation Resource Center extends the Foundation’s continuum of care by providing robust 
online resources and personalized support for families experiencing grief or addiction. For more 
information, please visit www.moyerfoundation.org. 
  

 

 


